
Tackling Syndication



Who Am I?

● Beau Blinder
● Senior Product Manager



Our Goal

Drive value as quickly as possible for customers at any stage of the 
content syndication process

● Launch new products

● Optimize and improve content

● Win through via speed to market



Retailers Aren’t Helping



More Attributes with More Specificity



Complex Content Onboarding

● Integrations with legacy systems are fragile

● Retailer content acceptance processes are complicated
● Buyers / content teams not always on the same page



API Integrations

● Break old internal processes

● Create complexity
● Introduce digital feedback



Syndication Can Be Faster



Mapping 

• Mapping is incredibly powerful, but requires a special skillset

• We want you focused on your content, not on the ins and outs of 
Salsify



You Aren’t Programmers!



Publishing Steps



Business Users First

We want users syndicating to be less of a do-er and more of a 
reviewer

● Leverage automation wherever possible

● Present a guided, actionable, experience throughout the entire 

syndication process

● Encourage more participation by making the process easier and 

more approachable



Publishing Steps



Prepopulated Data



Data Scraping

Existing Systems RetailersSalsify



Publishing Steps



Product Readiness Report



Channel Values

● Avoid creating complex 
transformations

● Empower your team to “just 
make changes”
○ After all, what good is perfect 

data if you can’t syndicate it?

Enabled for all Walmart, and Amazon channels in 

your organizations!





Publishing Steps



Visual Mapping





Publishing Steps



The Last Mile

● Leverage workflow for actionable information

● Explore validating that your content was published

● Identify when your content is stuck in a retailer’s process



Retailer Feedback Lab

Accessible at http://labs.salsify.com

http://labs.salsify.com


Want to Help?

Email: syndication@salsify.com

● Testing

● Interviews
● Feedback sessions

● Ideas

mailto:syndication@salsify.com


Questions?


