
digital & beauty
the perfect match

Axel Adida – Digital COO
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34 GLOBAL
BRANDS
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PURE 
PLAYER

IN BEAUTY #1 
BEAUTY 

COMPANY
WORLDWIDE
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A GLOBAL
LEADER

34 brands

150 countries

26 billion € 
sales in 2017

82,000 employees
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3 STRATEGIC
PILLARS

UNIVERSAL

DIGITAL

SUSTAINABLE
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OUR MISSION
BEAUTY FOR ALL

OUR STRATEGY
UNIVERSALIZATION
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1 Bn visits

250 M subscribers

38 % digital media

+33,6 % eCom Growth

8 % eCommerce sales

DIGITAL
FOOTPRINT
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DIGITAL 
TOUCHPOINTS 

MULTIPLY



2017
A TIPPING POINT 
OF ATTENTION 

TO DIGITAL





FILM

SCENES FOCUS : LOOP & GIFS 



SHORT LOOPABLE ADS HOOK THE NOW GENERATION
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Michelle Phan
1.16bn views
8m subscribers

Bethany Mota
763m views
9.3m subscribers

Dope2111
580m views
3.3m subscribers

BubzBeauty
390m views
2.9m subscribers

Zoella
539m views
9m subscribers
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5 billion searches a year

45 billion videos viewed
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FASTEST GROWING ECOMMERCE CATEGORY
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COUNTRIESASSETS (PACKSHOTS AND COMMUNICATIONS)
ERETAILERS
PRODUCT DATA AND PACKSHOTS DAMPIM

MAGNITUDE AND 
SPEED OF PRODUCT &

IMAGE DATA
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MERCITHANK 
YOU


